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Indian Americans Score

Historic: Aruna Miller MI Sends Indian American
Elected Lt.Gov of Maryland Shri Thanedar to Congress
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Aruna Miller with Wes Moore, who too made history as the first African American Governor. Self-made millionaire Shri Thanedar clinched a predominantly African American district.

India-West News Desk Democrats wrested the top spots in the India-West News Desk had bee¥1 ove.rwhelmingly clt?ar gi.Ving him
state from the Republicans. a landslide victory and sending him to the

ANNAPOLIS, MD - Aruna Miller has She and the candidate for Governor Wes DETROIT, MI - “We did it!” said abeam-  US House of Representatives.
been elected Lieutenant Governor of Mary- ~ Moore won 59.3 percent of the votes run- | ing Shri Thanedar on November 8, when “With early returns showing us receiving
land in the midterm elections in which the Contd. on P23 his became one of the races where voters Contd. on P22
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LOS ANGELES, CA - While
the Indian American caucus,
dubbed the ‘Samosa Caucus’
added one more member with
the election of Shri Thanedar,
all the other four easily won
re-election.

Pramila Jayapal in Washing-
ton State, Raja Krishnamoorthi
in Illinois, and Ro Khanna and
Ami Bera in California raced to
their wins. All are Democrats.
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‘Fans Are Lovin' It": McDonald’s Joins Forces With Designer
Megha Rao To Create An Innovative Diwali Experience

By REENA RATHORE

NEW YORK, NY - Like many first-
generation Indian Americans, fashion
designer Megha Rao grew up celebrating
Diwali, the Festival of Lights, at home but
hardly ever saw it being acknowledged
outside of her community. But today, as
many brands and retailers across the U.S.
step up to cater to the community, that
landscape is rapidly shifting, and Rao is
“honored” to be a part of the change.

In the run-up to the festival, McDon-
ald’s and Rao teamed up to create a one-
of-its-kind experience. The fast-food giant
welcomed its patrons with a first-ever
Diwali drive-thru experience featuring
traditional rangoli designs made by Rao.

During the five days of Diwali, at select
locations in Illinois, Texas, and Virginia, the
drive-thru areas were immersed in vibrant
hues, bringing high festive energy into the
space. Rao told India-West that McDon-
ald’s and Diwali were an integral part of her
childhood and to be able to now celebrate
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Rao to celebrate Diwali in a unique fashion.

McDonald s partnered with NY based Indian American fashion designer Megha During the five days of Diwali, the drive-thru areas of the fast-food giant

were decked out in colorful rangoli designs made by Rao.

this festival with her friends, family and
community via this collaboration was both
an honor and a full-circle moment.

“One of my favorite memories growing
up was grabbing McDonald’s world-famous
fries, a hot fudge sundae and a coke af-
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ter dance class every Saturday with my
mother, a tradition I've continued with
my own children,” Rao said. “When this
experience to partner with such a global
and inclusive brand like McDonald’s for
Diwali came about, the very first thought I
had was 5-year-old Megha and
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An overview of the rangoli designs.

Rao, the founder of HoliChic, a fashion
label that can be best described as an amal-
gamation of Indian culture and western
sensibilities, noted that she looks forward to
celebrating the festival every year while keep-
ing to traditions preserved over the years.

She added that she drew upon her own

the emotions she would feel as
a young girl seeing one of our
most treasured holidays being
celebrated on this large scale in
such a beautiful and grand way.”

Customers also received a ran-
goli coloring page and crayons
to customize their own art while
learning more about the holiday.
Each location was selected based
on its high Indian American
population and proximity to local
Diwali celebrations.

For those who were unable
to witness the in-person cel-
ebrations, McDonald’s created a
Diwali AR lens on Snapchat and
Instagram. The filter simulated a
virtual tunnel of lights with vivid
rangoli designs that could be
shared with friends and family.

The program, according to
McDonald’s, intended to not
only celebrate the festival with
the Indian American community
but also educate others about its
cultural traditions.

experiences and feelings to find inspiration
for her designs. “The colorful heart-shaped
rangoli illustration I created for McDon-
ald’s is a playful representation of love for
family and Diwali,” she told India-West. “I
also wanted to instill the core values and
aspects of Indian culture that I learned from
my mother, so within the designs I utilized
colors that carry significant meanings to
our community — such as red to symbolize
excitement and love or saffron to represent
courage and wisdom.”

Rao’s post about the collaboration re-
ceived widespread love on Instagram. See-
ing their culture and traditions embraced
in this fashion was a surreal moment for
many and prompted emotional reactions,
with many noting that this sends a message
about the importance of representation and
feeling represented is empowering.

“Little me feels seen,” commented one fol-
lower, while another user chimed in: “Never
thought I'd see it.” Several users called this
“monumental” for future generations while
for others, it evoked feelings of nostalgia,
with one follower commenting: “This makes
my inner child so, so happy.”
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